846 Howard Ave
New Orleans, LA 70113-1108

WDSU HONORED WITH THREE EDWARD R. MURROW
AWARDS AND NATIONAL HEADLINER AWARD
New Orleans, La., April 21, 2016 – On Tuesday,
April 19, WDSU was recognized by the Radio
Television Digital News Association (RTDNA) with
three regional Edward R. Murrow awards. The
awards go to recipients who “demonstrate the spirit
of excellence that Murrow set as a standard for the
profession of electronic journalism.”
In the category of “Feature Reporting,” WDSU was
recognized for its story, “Gleason’s Toughest
Opponent,” an in-depth and emotional story on
former New Orleans Saint Steve Gleason’s battle
with ALS. The station also won the “Newscast”
category for its coverage of the manhunt following the murder of New Orleans police
officer Daryle Holloway. WDSU’s third Murrow award was in the “News Documentary”
category for “Chronicle: Children of Katrina,” a one hour special tracking the impact of the
hurricane on five young lives before and 10 years after the storm.
Just a few weeks prior, WDSU was also
honored by the National Headliner Awards
program, one of the nation’s oldest and
largest
annual
contests
recognizing
journalistic merit. WDSU won a first place
award for its feature story, “Steve Gleason:
Life Beyond ALS.” Both this story, and the
feature story on Gleason that won a Murrow award, were produced by WDSU anchor
Scott Walker and Chief Photographer, Megan Mackel.
“Awards like these speak to the dedication and professionalism at work every day in our
newsroom,” said WDSU President and General Manager, Joel Vilmenay. “They
represent the commitment of our news team to always serve our viewers at the highest
level.”

Hearst Television, a national multi-media company, owns and operates 30 local
television stations and two local radio stations, serving 26 television markets across 39
states, and reaching approximately 21 million U.S. television households. The company
broadcasts more than 60 video channels, featuring local and national news, weather,
information, sports and entertainment programming, and local community serviceoriented programs. The stations operate digital on-line and mobile platforms, reaching
more than 25 million monthly unique visitors that extend the company’s brands and
content to local, national and international audiences. Hearst Television is recognized
as one of the industry's premier companies, and has been honored with numerous
awards for distinguished journalism, industry innovation, and community service.
Hearst Television is a wholly owned subsidiary of Hearst. The Company’s Web address
is www.hearsttelevision.com.
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